
Consumers generally don’t understand pork production terms or issues. Some of the terminology that consumers are least 
familiar with relates to hot industry topics:

• 76% are unfamiliar with “Prop 12 Ready” pork
• 76% are unfamiliar with “Ractopamine Free” pork

Consumers are willing to learn, though. About a third of pork consumers reported interest in learning more about terms like 
Certified Duroc (34%), disease-resistant (34%) and climate-smart (34%) pork. The consumer groups most interested in learning 
more did vary depending on the term, with Millennials and Generation X consumers more interested in learning about disease 
resistance while carbon neutral pork was of particular interest to consumers with kids at home.  As you’re crafting your brand 
story, consider an educational component that helps advance consumer knowledge of breeds and/or production practices.

Midan tested 29 pork claims using a best-worst style ranking to get a definitive ranking of the claims pork shoppers are looking 
for today. Few pork attributes fared as well across all demographic groups as a simple “All natural” claim. This claim was also 
found to be a quality indicator for many (55%) pork consumers. Other top claims indicating quality for pork consumers are:

Without established quality claims like USDA grades that exist for beef, consumers are left to define what they think makes 
pork high quality – and it’s clear that how the animal was raised is a big factor. 

Leaning into these raising claims and using them, as applicable, to tell consumers more about the fresh meat they’re purchas-
ing can give your consumers peace of mind while simultaneously signifying to them that the pork they’re eating is worth the 
price. Use our research to get key insights like these to better understand which claims and attributes are driving today’s fresh 
pork purchases.  
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Pork is a delicious, versatile protein with rich cultural significance. Shoppers today are trying to understand pork’s place, utility 
and value – and are also turning to the meat package for nutritional guidance, third-party verifications and claims that resonate 
with them. Knowing that consumers continue to evolve, Midan Marketing conducted research to find out where pork consumers 
are shopping, how often and most importantly — what drivers and attributes lead shoppers to choose one package of pork over 
another. 

Conducted in September 2022, this research survey is a snapshot of pork consumers’ priorities coming out of the COVID-19 
pandemic, amid record high inflation (especially in the meat case) and with the threat of a possible recession looming. As a pork 
packer or processor, this research deck and insights report can help you understand:

• How and where shoppers are buying pork today
• How to prioritize claims for on-pack labels
• What attributes carry more weight with consumers — in retail and at restaurants
• What pork terms consumers want to learn more about
• How to position your brand story to capture more pork consumers 
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No added hormones

No antibotics ever

No growth promotants

https://midanmarketing.com/reports/pork-attributes/

