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Looking for a simple, affordable and effective way to communicate with your
clients? An e-newsletter may be the answer. An e-newsletter is a great way
to increase customer retention and business growth. Learn some reasons
e-newsletters are important to your company and ways to make your ideas
come alive.
Build a Relationship. In the business world, customer retention is all about
building relationships. Many people say it takes at least six contacts before
you can turn a prospect into a customer.1 Email marketing can be a beneficial
way to reach prospective customers and continue a relationship with existing
ones. When your customers read one of your e-newsletters, it keeps them
informed of what you have been up to and brings your services to the top of
their minds again.

An e-newsletter is a great
way to increase customer
retention and business growth.

Choose Topics. When thinking about an e-newsletter, you need
applicable and timely content that informs and benefits your
readers. Think of your e-newsletter as an extra voice on your
team. Include news, events and information that present you
as an expert in your field. Customers will begin to see your
expertise and the quality of your products or services. They will understand
the value of their relationship with you. If applicable, include some sort of
incentive to keep customers interested and involved. Send a prize to the first
ten readers of your e-newsletter or have a trivia question they can answer for
a prize. Consider including a coupon for savings on your products or services.
Determine Frequency. Another thing you will need to decide is how often to
send out your e-newsletter. Monthly and quarterly are typically the best
options for most companies. More frequently than monthly can be too much
and less than quarterly is likely not enough to keep your company top of
mind. A good way to determine how often to send the e-newsletter is to think
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Things to consider
when creating
an e-newsletter:
s

content that informs
and benefits your readers

s

an incentive to keep
customers interested

s

how often to send it out

s

how to organize and present
the information

s

quality over quantity when
developing your subscriber list

s

method of distribution

back to your content. How much information and news will you have to share?
It would be better to have a quarterly e-newsletter with valuable content than
a monthly e-newsletter with little or no valuable information. Be sure to have
enough information so your readers will look forward to each edition of your
e-newsletter.
Create Your E-newsletter. Now that you have decided what content to include
and how often to send it out, you’ll need to create your content. You will also
need to design your own template. Many email marketing services also offer
templates to make this easy. Your e-newsletter should have the same columns
and information in the same locations for each issue so your readers will
quickly know where to find what they are looking for.
It’s a good idea to have no more than five pieces of content per issue with
no more than two that are lengthy articles. In addition to articles, include links
to additional valuable information.
Develop a Quality Subscriber List. The most important thing to keep in mind when
building your subscriber list is quality over quantity. If you have 2,000 people
on your list, and none of them are interested in your company, you’re likely
doing more harm than good, damaging your company’s reputation rather
than building equity. In order to gather email addresses of people who are
interested in your company’s products or services, consider adding a sign-up
box on your website asking people to enter their email address to receive
your e-newsletter. Having a sign up sheet at industry events is another way to
collect email addresses.
A good place to start is simply communicating with your existing network,
asking if they would like to sign up for your e-newsletter. Remember, you have
to get people’s permission before sending them emails from your company.
Spam is a big “No!” and you do not want your company associated with spam
emails.
Determine a Method of Distribution. There are a couple ways for you to send
out your e-newsletter. You can send it via email or through a web-based
email marketing service. There are several advantages to using a web-based
service. After entering or importing your distribution list, it’s easy to keep your
list up to date. Most services have an option to create a sign-up box for use
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on your website; when visitors to your site enter their email address using
the box, that visitor’s contact information is automatically imported into your
distribution list. Once you send out your e-newsletter, the service provides a
report of how many people opened your e-newsletter, how many clicked on
each article, who forwarded your email, etc. These statistics will allow you to
gauge interest in topics. You can also use this insight to measure the return on
your investment.
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